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Where are we and Why are we there?

Background
What are their business object?

What is the role of advertising?

What is the opportunity and/or problem
which ad must address?

What is the Consumer benefit?

What aspect of the brand personality
should the ad express?

What information/attributes
might help produce this response?

Strategy
Environment

Position
: Present

Brand/ Consumer/
product Purchaser

Position

: should be

Tone & Style

Executional Considerations and
other useful information

Are there any media or budget consideration?
( )

Who are we talking to?
What is the audience insight?
What evidence or argument supports this insight?

Who are we talking to?

What will he say after viewing this Ads?
What is the key response we want from Ad?

What do we want people to do as a result of the Ad?

Key to Success

( Ad
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